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(architecture)
(the use of architecture as) a tool to induce an 
idea or idealogy in a persuasive manner.

‘To propagate’: spread a biased and reduced 
point of view. Used mostly in political and 
authoritatian context. The image is often a 
medium for propaganda and it projects an 
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humanitarian 
violence
“In the sensational form of a 
commercial brochure in which US 
citizens are invited to shop, 
the New York Times brings a 
tremendous legitimacy to this 
political project. [...] this 
article analyzes exclusively the 
“how” of the Wall, rather than 
examining the very ideological 
and societal axioms of such a 
project.”

“Of course, beauty has the 
potential to normalize violent 
architectures [but] the most 
problematic characteristics 
of such a call [for creative 
alternatives, red.] are 
less to be found in the 
transformation of the wall from 
ugly to beautiful, than in its 
transformation from inert to 
productive. We can see how the 
productivity and usefulness 
are regarded as mitigating the 
violence of the border when, in 
fact, they make it more durable 
by creating new dependencies on 
its existence.”

“[NYT’s] negotiation with this 
political reality can therefore 
not act as the catalyst for 
reform that it would like to 
embody; on the contrary, it 
rather produces the profound and 
durable legitimization of it.”customizing 

violence
“[...] ‘Concrete or No 
Concrete’, ‘Opaque or 
Transparent’, or ‘Tube or 
No Tube?’, [are comparative 
titles] we would more 
eagerly associate with 
a kitchen-customizing 
multiple-choice form on a 
home improvement website, 
than with a serious 
examination of the political 
instrumentalization of 
architecture’s violence.”





iwan baan
“[I suppose] facts don’t matter [to you]?

[I present] an alternative reality?
We collaborated with the teachers, 
community leaders, local women and 
men and yes, Europeans to realise the 
project. The school was always a school. 
The school administration was a client. 
The architects (local and abroad) 
presented to them and respected them just 
as they would any other client.

The structure first went to the Louisiana 
Museum because it was a way to get the 
funding. Selgascano designed the school 
to exactly fit the Kibera site [...].

[My photography isn’t] one big PR stunt. 
[The project] was implemented purely on 
the goodwill of all partners. We are 
valued and we are seen, [...] and how can 
people get that message? Photography is 
one way.”

dezeen critic
“Humanitarian work is rarely treated seriously in 
architectural criticism, neither celebrated nor 
critiqued with sincerity.

The western fixation with the architecture 
of extreme deprivation is not intrinsically 
negative, but there are prominent examples of a 
shallow engagement which are nauseating and even 
exploitative.
However, despite its flaws, the building is surely 
an improvement on what came before.

The construction pumped money into the local 
economy.
[The school’s] striking form is imbued with the 
glamour of rising starchitects, which has value 
in itself; teachers report fundraising has got 
easier thanks to the increased publicity.

[But there is] a mismatch between realised 
quality and critical reception. [The photographs 
are] obscuring rather than contextualising.
The practice is given credence by the media, who 
[...] are complicit in uncritically reproducting 
the objectifying imagery.

Baan and his peers are powerful image-makers but 
shots like those of the Kibera School, regardless 
of its built qualities, are pure slum porn. 
Poverty should never be an instagram filter.”

propaganda 
through 
objectivication 
__A new school for underprivileged 
children in Kimora; the biggest slum 
in Nairobi, Kenya, is urgent.
__Iwan Baan contacts Selgascano, 
Spanich architect duo known for social 
projects.
__Selgascano designs a temporary 
pavilion for an african art exhibition 
in Denmark, comissioned by the 
Louisiana Museum of Modern Art. The 
pavilion is designed to fit the Kibera 
site.
__Selgascano is house architect of 
Second Home, a London cultural venue 
and workspace. Second Home funds the 
shipping of the materials from Danmark 
to Nairobi.
__The pavilion was reconstructed on 
the Kimora site by local construction 
workers.
__It is used by the entire community 
for a multitude of programmes, but 
primarily as a school.
__The school is run by a community 
based organisation and depends on 
outside funding.





imago (branding)
a general impression that is imposed to a crowd. 

A projection of expectations towards the crowd to 
live up to a certain quality standard. Imago is never 
an absolute given, but finds its true shape in the 
tension between transmitter and receiver. Both cities 
and architecture seem highly aware of their imago 
these days. This is directly linked with the notion of 
branding.
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online perception 
on architecture
“Although it is still early for major 
buildings to outwardly reflect Instagram’s 
impact,architecture is rapidly becoming 
saturated from the inside out.”

“Maidenberg believes the portmanteau 
‘Instagrammable’ merely means photogenic: 
“In reality, every space inside a project 
has to be ‘Instagrammable’. There is a 
similar way of thinking among architects, 
directors, and photographers. On the 
top of their minds, they’re always 
considering: “What will visitors see 
when they see the building? When they go 
inside the building? How can we surprise 
them?”

“Somewhere in this vague category is the 
plethora of ‘museums’ that opened in 
2017. More pop-up galleries than actual 
museums, these repositories of vibrant 
mise-en-scènes provide opportunities for 
snap-happy visitors to create totally 
next-level selfies to share with their 
friends.”





loss of content 
empty monuments
“There was no specific call or 
commission by Tito or the Yugoslav 
government for monumental sculptures, 
nor for abstract ones, nor were they 
all Second World War memorials as 
such. The sculptures that Kempenaers 
photographed commemorate a variety of 
different things to different people 
in different times.”

“They are legacy of a bygone era, 
they are witnesses of suffering, they 
are embodied mythos of a generation, 
they are objects of anger, they 
are testaments of triumph, they are 
symbols of resentment.”

“All the meaning and content of 
the monuments get wiped out, and 
instead of using their resurgence 
into the public memory to discuss the 
emancipatory politics of struggle for 
a more equal society and anti-fascism 
that was embedded within them, the 
narrative got reduced to visual 
resemblance of UFOs.”





moma propaganda
–PS1 director, Klaus Biesensach:  
“What I want is something that people can 
post on Instagram”.

MoMA PS1 launches Young Architects 
Program, a competition platform where 
the young and wild ideas can actually 
materialize and become reality, where 
dreams can be projected onto a bigger 
public, as a ‘young’ architect publicity 
stunt and MoMA brand rejuvenation wombo-
combo.

“If architecture had a say in that 
reality, introducing an architecture 
that instead of rendering invisible such 
contribution restored it as something 
calculable, available for critical 
reception, this would be a good way of 
deploying architecture’s agency and, by 
doing so, showing its ability to make 
a difference in an already existing 
political conversation.”

“Andrés Jaque: Neither the PS1 project 
nor probably any architectural project 
could make a problem disappear or give a 
definitive solution to any of the issues 
facing our societies. But that does not 
mean that they cannot establish alliances 
that end up substantially modifying the 
way these issues develop on a daily 
basis, or that they can offer alternative 
possibilities.”

on cosmo:
“The Cosmo project at MoMA ps1, which we 
have also called ‘Give me a pipe and I will 
change the world – or at least some of it,’ 
is a design answering to those projects 
that promote inequality… it successfully 
gathers an audience willing to experience 
‘something’ in a critical way.”

on yap:
“In a scene where opportunities for emerging architects are quite 
limited, this commission has become an accelerator, a decisive 
piece for consolidating a practice, but generally at the expense 
of the project itself… The conflict between its extensive coverage 
and its limited architectural potential, partially due to its 
constraints – a simple program, a site with few qualities, a tight 
budget – has led many to propose more architecture than what the 
brief seems to imply: at best a pavilion, at worst, a sort of 
spatial or building exercise.”





render
a computer-generated image and today’s main tool 
to represent a building-like promise through media.

‘To render well’: stroke the fantasy and leave out 
all social implications, political engagement and 
internal problems of architecture as well as spatial 
principles. Visual candy produced by the slickest 
players in the game. Perception-wise hyperrealistic 
architecture shows an urgency: architects profession 
as make-up for real estate projects.
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oppositions on 
renders: part 2
“Architectural renders are 
translations of a rather abstract 
drawing.”

“The technological standard has been 
raised; computer games and movies 
such as Avatar are the new common 
ground, and even children play 
games with better graphics than an 
architect’s 3D software. Because of 
this, the will or ability to read 
abstract artist impressions has 
declined, both with the public and 
our clients. Renders are a necessity. 
This is how society works now, 
whether we like it or not.”

“In many cases however the render is 
indeed a tool to convince decision 
makers, and the render team has to be 
precise about this as everything in 
the image is a promise.”

“Of course the render is still an 
artist’s impression: it has to be 
precise but is only an educated guess 
at reality.”

“[...] shouldn’t we be happy with 
each attempt to realize vertical 
gardens and with each attempt to 
reach a higher quality?”

oppositions on 
renders: part 1
“The visualised building is a symptom. 
It illustrates how the media represent 
buildings, with unrealistic visuals 
and irrelevant writing. The press do 
little more than spread the visual 
candy produced by architecture and 
city planning’s slickest players.”

“Gaze on the pristine newness of 
exclusive architecture. In order not 
to distort this fantasy, the social 
implications, political dynamics and 
internal problems of architecture and 
spatial production are conveniently 
left out of the picture.”

“Is architecture today anything 
more than make-up for real estate 
projects?”

“The biggest problem is that because 
of this visual deluge, people 
associate architecture with luxury 
and exclusivity, instead of everyday 
social and public issues. The 
questions that should be asked, are 
left silent: do we really need this 
building?”
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loss of content 
empty monuments
“There was no specific call or 
commission by Tito or the Yugoslav 
government for monumental sculptures, 
nor for abstract ones, nor were they 
all Second World War memorials as 
such. The sculptures that Kempenaers 
photographed commemorate a variety of 
different things to different people 
in different times.”

“They are legacy of a bygone era, 
they are witnesses of suffering, they 
are embodied mythos of a generation, 
they are objects of anger, they 
are testaments of triumph, they are 
symbols of resentment.”

“All the meaning and content of 
the monuments get wiped out, and 
instead of using their resurgence 
into the public memory to discuss the 
emancipatory politics of struggle for 
a more equal society and anti-fascism 
that was embedded within them, the 
narrative got reduced to visual 
resemblance of UFOs.”

world expo as nation 
branding platform
“Since their inception in 1851, the character of 
world exhibitions has evolved. Three eras can be 
distinguished:
_Era of industrialization (1851-1938)
_Era of cultural exchange (1939-1987)
_Era of nation branding (1987- present)”

“A study called ‘Expo 2000 Hannover in Numbers’ 
showed that improving national image was the 
primary participation goal for 73% of the 
countries at Expo 2000. In a world where a strong 
national image is a key asset, pavilions became 
advertising campaigns, and the Expo a vehicle for 
‘nation branding’”.

better city 
better life
“The [2010] Expo-site in 
Shanghai is now recognized 
as an important cultural 
center. The demolition 
wasn’t the end, but the 
beginning of a project far 
more ambitious than a mere 
World’s Fair. The Shanghai 
government expressed the 
“Better city, better life” 
theme strongly all over the 
world, and now has plans 
to transform its chaotic 
sprawl into something more 
livable for its 19 million 
inhabitants within 10 
years.”

SHANGHAI EXPO  2012

2012年上海世博會

Union Pacifi c Center

聯盟太平洋中心之前

China Pavilion - He Jingtang

���- 中�館

Singapore Pavilion - Kay Ngee Tan

 Kay Ngee Tan - 新加坡館

Dutch Pavilion - John Körmeling

JohnKörmeling - 荷蘭館

World Meteorological Center 

世界氣象中心

expo site demolition 2 years aft er Expo

世博會後2年世博會現場拆遷



SHANGHAI EXPO  2010

2010年上海世博會
Dutch Pavilion - John Körmeling

JohnKörmeling - 荷蘭館

World Meteorological Center 

世界氣象中心

overview expo site by night

概述世博會網站的夜晚

Union Pacifi c Center

聯盟太平洋中心之前

China Pavilion - He Jingtang

���- 中�館

Singapore Pavilion - Kay Ngee Tan

 Kay Ngee Tan - 新加坡館



guggenheim 
helsinki design 
competition
An open design contest. In June 
2014 1715 individuals/teams offered 
free labour to output four A1 sized 
presentation sheets. Content? Plans, 
concepts, renders, renders and 
renders. A collective investment out 
of the architecture world. The whole 
project was refused end 2016, because 
of the lack of financial investments. 
Anyway, it was prize for the winner 
(€100.000) and runners-up (each 
€55.000).

evolo skyscraper 
competition 2018
>>> CLICK HERE TO REGISTER YOUR TEAM1,2

3 wINNERS + 27 HONORABLE MENTIONS, OUT 
OF 526 PROJECTS.

_WINNER_
A foldable Origami Skyscraper that 
could easily be deployed in disaster 
zones.
_SECOND_
Urban skyscraper for rice farming, 
spiritual meditation and community 
development.
_THIRD_
Fire Prevention Skyscraper providing 
vertical housing in areas damaged by 
wild fires in Chile.
_HONORABLE_
_sandscraper that prevents 
desertification.
_Floating skyscrapers that 
transform ocean water into fresh 
water.
_Towers that collect fog in arid 
regions.
_3D printed buildings.
_Volcano skyscrapers, among others 
projects.

1 USD 100$ subscription fee
2 One registration = one project
tags: 2018, competition, vanity prize, 
featured
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